Leveraging
Actionable Insights

Why Customer Analytics Matters |

Build stronger
customer
relationships

Achieve higher
process efficiency

Manage customer
retention

Stay compliant
with regulatory

conformity ] i )
Achieve financial
performance
and cost reduction
Identify new

opportunities

Gearshifting Results

Cost reduction 21%
Process efficiency
Regulatory compliance
Targeted marketing

Digital customer experience

0 Financial Institutions
62 /0 are adopting analytics 11 0/
Financial Institutions 25 Gl NS 0

agree that data analytics 1 0x for every dollar spent
i iti i on analytics
is critical to their success faster than today y

Source: IDC infographic sponsored by SAP | Oracle



Decoding Customer Actions
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Measuring
Customer
Analytics

Data-Driven Financial Institutions are

94x More likely to acquire
customers

23x More likely to retain those
customers

15x  More likely to be profitable

For a free consultation write to-
paresh.ashara@quinteft.com

Paresh Ashara
Vice President - Data Analytics

@ www.quinteft.com
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